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This summer was hot for Ipanema! Celebrities Fashion Icon and singer Gwen Stefani really is the epitome of cool. She is effortless and classic
take their Ipanema’s everywhere they go! Check but still edgy...even on her casual days while out and about in West Hollywood, California.
out these pictures of Courtney Cox (from the TV Gwen was recently seen wearing her Ipanema Birilliant flip flops. Way to go Gwen!

Show “Friends”) and her daughter Coco spotted Also excited to see Gwen Stefani photographed wearing Ipanema for the second time while
arriving at LaGuardia Airport in New York. Coco leaving the South Florida Science Museum with her son. Culture and fashion always go together!
is wearing the Ipanema Trends!

IPANEMA @ THE MTV MUSIC
AWARDS

Did you see? Bridesmaids actress Rebel Wilson wearing
the Ipanema Birilliant in Pink on stage with The Wanted at
this years’ MTV Video Music Awards? Rebel’s stylist pulled
these from our PR Agency the day before the VMA’s.




USA - Grendene USA Inc. IPANEMA INTHE PRESS

Ipanema goes from hot to hotter and magazines are continuing to include
Ipanema in their summer stories. Keep up the pace editors, because we

And because everyone wants to know what's hot among are loving it to!
celebrities, online and print media are always posting photos
and information about celebrity fashion. Below are some
examples of press material on Gwen Stefani and Courtney
Cox’s daughter Coco.
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NYFW MODEL LOUNGE

Want to know the latest names in fashion? Just go to NYFW, one of
four major fashion weeks held around the world. Ipanema partnered
with Modellounge during NYFW, an exclusive retreat for fashion models
where they can relax before, between and after daily appointments during
Fashion Week. Models visiting the lounge received a pair of Ipanema and
were encouraged to post photos and comments about Ipanema on their
QUIPPED. Hindy. BALBNCIAGA. favorite social media sites. This is tremendous exposure for Ipanema

i - sitting alongside the most respected fashion brands in the world and on
< ‘ - the feet of the girls that walk the runways.

RIDER SANDALS

Over the past four years a growing business area for Rider Sandals has been developing within the Cruise Ship business. From the beginning testing
on a few ships to the advance to forty five (45) ships currently selling Rider Sandals, sales have been strong on the high seas.

This year Rider will be selling to Royal Caribbean, Holland America, Costa Cruise Lines, Celebrity Cruise Lines, Ibero Cruceros and Norwegian Cruise
Lines covering the Atlantic, Caribbean and Pacific coasts. The Starboard Cruise Service buying group has identified Rider Sandals as a key product
line supplier and we have significantly developed our position as an important part of their merchandise mix.

Itis our view that the partnership between Rider Sandals and the cruise ships is strong, has shown a larger interest in the Rider brand and will continue
to develop year to year.
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BESOIN DE VACANCES ?
NEED A VACATION?

Pourquoi pas une petite ascapade au Brésil!
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IPANEMA Canada can make this possible for yo

COUREZ LA CHANCE DE GAGNER
2 BILLETS POUR RIO ! TRIPTO RIO

By liking Ipanema Canada Facebook page and filling out a form, the individuals would
have a chance to win a round trip to Rio de Janeiro, courtesy of Ponyride.

GET A CHANCE TO WIN
2 TICKETS TO RIO!
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In August, the distributor of Panama has sponsored the Natiruts concert with the Rider brand. The brand releases were displayed on the event
entrance along with key rings distribution. Natirus band is 100% Brazilian and expresses a message of love, peace, positivity and freedom.




@ Cuba : Fashion Brasil 2012

Ipanema brand was present in the Fashion Brasil 2012 event that took place in Havana, Cuba from September 6th to 7th done by Brazilian Agency
of Promoting Exportations and Investments (Apex-Brasil) in partnership with the Brazilian Association of Textile and Confection’s Industry (ABIT), the
Brazilian Institute of Gems and Precious Metals (IBGM), the Brazilian Associations of Shoes Industries (Abicalgados) and the Chamber of Commerce
of the Republic of Cuba.

On the second day of the event there was, apart from business meetings and Brazilian products showrooms’ visits, a fashion show in the Clube
Havana. The night was closed with a cocktail party in celebration of the “National Day of Brazil”, relating to the 7th of September, the Brazilian
Independence Day. During the event, 500 promotional pairs of Ipanema made exclusively for the Fashion Brasil event were distributed among the
selected guests including members of Cuban Government and ambassadors.
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Our local distributor has presented into the Shoe Market in Lima the new ranges of Grendene, during this opportunity were the main Peruvian
customers.
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’@ Peru - Ind. Windsor - Germany + Bread & Butter

Our distributor has developed locally bags concerning our
brands: Rider, Ipanema and Grendha which were distributed to
the participants of the festival of San Juan, very traditional in the
Peruvian jungle.

IPANEMA AND RIDER AT
BREAD & BUTTER

Last July IPANEMA and RIDER took part of Bread & Butter, the
tradeshow for selected brands which was held in Berlin, Germany.
Visitors had the opportunity to know and taste the new launchings and
experiences these brands are bringing to the market.
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Our distributor has developed locally new beach bags, by now with L) &, e SR
other stamps. The beach bags complete the beachwear collection "
that has been offered along with the Ipanema sandals.
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IPANEMA ON TV

Ipanema is a fashion icon and then, nothing better than advertising it
through TV fashion shows. It’s what our distributor in Greece is doing.
In June, the brand was in evidence at ANT1 in 5 fashion programs
aimed to the female audience.

Some thousand of TV cards (pre-paid) in Venezuela has the Ipanema
brand.

IPANEMA 7




% Sweden - sanita Footwear

BRAZILIAN DAY STOCKHOLM

On August 04th the Kungstradgarden square in Stockholm was the stage of
the Brazilian Day. Our distributor Sanita Footwear set up a hut on this event to
promote Ipanema and Rider. The event had a intense traffic of people because
it happened simultaneously to the Pride Parade (estimated 300.000 people on
streets). The result was the good visibility to the brands with about 300 pairs of
sandals sold out and 50 pairs distributed to VIPs.




‘4 Czech Republic - Term

ARTIFICIAL BEACH IN BRNO

During the months of July and August, an artificial beach has been
placed in the main square of Brno, where people could relax by the sun
and have some tropical drinks. Term sponsored the initiative, giving
away to selected customers Ipanema and Rider sandals.
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— MODA & PURE - LONDON

On August the distributor G.H. Warner attended both Pure London Exhibition and Moda Birmingham, the two UK’s leading fashion buying events.
The fairs were very successful and the stands were incredibly busy. The Ipanema stand was one of the most popular at the shows. Most the visitors

were independent boutiques from UK.
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— Mauritius - Young Bros '4 Taiwan - songol

Our local distributor has developed locally the plastic bags “GO
GREEN MAURICIUS”, they were done by using 100% of recyclable
materials. The plastic bags were given to the customers that bought
Grendene’s products.

During the month of July, a bus completely customized with
Ipanema concept, circulated along the Taiwan streets.

MAHEHIUS:

- . Taiwan - songol

From July 11th to 15th, the Ho-Hai-Yan Gongliao Rock Festival took place in Taiwan. Over 1.000.000 people enjoyed good music and Ipanema. The
brand was presented with a very excited and breathtaking promotion.




Ipanema Philippines v Curtiu | | Mensagem % ~
123.612 curtiram - 2.667 falando scbre isso

ProdutofServigo

co FAQ: Ipanema Sp(
Your Sole Promo | [5
Qs How does the Ipz

Spoil Your Sole Prom

the world's most sold Brazilian flip flop in the world. source:
http:/fen.wikipedia.ong/wiki/Gisele_Bundchen
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Date: Aug 11-12, 2012 / Brand: Ipanema / Venue: Blue Eagle Gym, Ateneo de Manila Campus



2 Philippines - Eiro
ANGONO BAYANIHAN SPONSORSHIP

EXHIBITION VENUES: WED the End
BLANCO FAMILY MUSEUM XrICRoton of
NEMIRANDA ART CAFE
ncd THE SECOND GALLERY CULTURAL
ATTACHEE OF THE
10 by SARA LUSA Si0 ITALIAN EMBASSY

Wl CIOsg Ceremony of
B Ao, 00 M G

Vila 1oang Resornt
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The Bayanihan Project is co-presented by IPANEMA which aims to promote Visual Arts and the Art Capital of the Philippines-Angono.
It was also supported by the Municipal Tourism, the Cultural Department of the Italian Embassy in Manila, different Artists’ association and Italian
painter, Nino Quartana. Exhibit: August 12-26, 2012 (Angono)

For the collaborative artwork, NY International photographer Alex Villaluz took photos of Ipanema and these photos were also shown during the event-
inserted in the looping video (Alex Villauz is the photographer of NY Times, Nike , Motorola, and a lot more, based in New York)
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POP UP STORE DAIMARU
SHINSAIBASHI/OSAKA

Ipanema pop up store.

/ *‘ Hong Kong - RSH Group
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On June 24th and 25th, the Ipanema brand was promoted in Hong
Kong streets with an Ice Cream car. I[panema beach bags and over
600 ice creams were distributed during the sunny weekend.




